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Ret I re m e nt Understanding the DC plan sponsor mindset has
never been more critical. The competitive landscape
is rapidly evolving, with traditional firms continuing to

P I ® consolidate and newer digital recordkeepers vying to

q n SCG pe gain momentum. As organizations face new challenges

spanning hybrid workforces and employee retention,
DC plan sponsors are feeling pressure and are

Taalb 4] 1 increasingly committed to offering competitive 401(k)
MGXImIZIng pICIn prOVIder plans and instilling a greater sense of financial wellness
and investment manager among employees.

. Retirement Planscape uncovers the most important
success in the DC trends in the plan sponsor market and benchmarks
. the leading DC plan providers and DC investment
retirement market managers on key brand equity and experience metrics

to help firms grow market share and strengthen plan

Publishing May 2022 sponsor loyalty despite market disruption.

NEW THIS YEAR: Biggest pain points and specific actions to
make plan sponsors’ roles easier; attitudes on 401(k) trends
like cybersecurity and retaining assets in-plan; awareness,
appeal and consideration of eight digital plan providers;
3(21) co-fiduciary and 3(38) investment fiduciary use; who’s
involved and the most influential factors in investment lineup
reviews; impact of DE&I and ESG on firm selection

MAXIMIZE REVENUE MEASURE LOYALTY & MOMENTUM UNDERSTAND PLAN SPONSOR NEEDS
Monitor key drivers of plan sponsor Determine which levers to pull to build Identify product and service offerings
consideration to retain current clients and loyalty with current plan sponsors to plan sponsors are looking for to increase

acquire new business maximize brand momentum satisfaction



Retirement Planscape Overview

AREAS OF INQUIRY Plan Provider Brand Equity, Use and e Strengths, weaknesses and growth

Plan Sponsor Mindset Satisfaction potential of specific brands

. e Awareness, impression and e Frequency and types of contact

: (Parrlm?ryta:crears ofnfé>cu§n int consideration of 28 plan providers wanted from DC investment
. Stea efs. ears at kpil pOIk y | e Performance on 17 critical brand managers

s iassgrr?ioﬁsg ezs(iaero haie plan attributes that drive selection * DC investment manager contact
. Cp fid i the alobal e Strengths, weaknesses and growth recall

ar?c? (')u%f;%i Tor UeSg ef)coan s;‘;“omy potential of specific brands e Satisfaction with and loyalty to DC

e Satisfaction with and loyalty to investment managers

* Changes to and types of current plan provider =

intermediaries used SAMPLE SIZE AND METHODOLOGY

e Plan provider contact recall
Investment Menu Design
e Use of and interest in OCIO models

¢ Print and online media consumption
Plan Design and Financial Wellness
e Use of and interest in 401(k) student

e 1,300 401(k) plan sponsors managing
<$5M to $500M+ in DC assets
e Web-based survey

loan match and new student loan * Anticipated changes to investment « Carefully analyzed sampling frame
debt initiatives lineups . _ based on US retirement plan data
e Availability, types and components * Use of, interest in and barriers from plan sponsor Form 5500 filings
of financial wellness programs; to ESG o that mirrors the market by asset size,
participant use, metrics to evaluate ° Target date fuqu offered, criteria for number of participants and region
success provider selection
e Types of investment advice offered, * Participant-managed account use PUBLICATION SCHEDULE
use rates and barriers * Availability and types of retirement e Survey fielded: February 2022
e Use of and interest in offering multiple iIncome solutions offered e Publication: May 2022
or pooled employer plans . Anthltpate? changes to the plan e Strategy session: June 2022
; : : investment mix
Plan Prowc.ier Relationships . e Reasons for dropping and/or SUBSCRIPTION INVESTMENT:
e Tenure with current plan provider L
o . reducing investments $40,000
¢ Likelihood of conducting a formal ) )
plan review and switching in the DC Investment Manager Brand e Detailed report with a summary of
coming year Equity, Use and Satisfaction findings and strategic implications
e RFP issuance and results of RFP * Awareness, impression and * Strategy session and presentation
« Reasons for switching providers consideration of 43 DC investment to deliver actionable results and
managers facilitate planning
e Performance on 16 critical brand e Custom data cuts and survey work
attributes that drive selection by senior analysts

Cogent Syndicated is the most trusted, reliable and
agile source for wealth management insights.

We’ve been inside the industry for over 20 years. Every Pinpoint competitive weaknesses to elevate brand,
single day we are talking to your most valuable clients, increase market share and benchmark your firm against
customers and prospects—they know us and they trust competitors with our robust suite of DC research.

us. l:leed a full .pictu.re of the DC marketl? Qur Retirement RETIREMENT PLANSCAPE®

360 pre§entat|ons I.ntegrate flr.m—level flndlngs acrqs§ Pinpoint strengths and weaknesses in brand, loyalty and key
three major DC audiences to give subscribers a holistic plan sponsor experience metrics

view of their position in the market.
DC PARTICIPANT PLANSCAPE™

Understand the attitudes and perceptions that influence

plan participants’ behavior to tap into cross-selling and
Tq I k to us' rollover IRA opportunities

P: 1734.542.7600 RETIREMENT PLAN ADVISOR TRENDS™

E: COGENT@ESCALENT.CO Increase DC market share, optimize distribution strategy,

ESCALENT.CO strengthen advisor satisfaction and improve competitive
positioning
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